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Ⅰ．Corporate Overview 

Composition of Net Sales by Business	
(billion yen) 

Japan  
Food Products 
394.4（33%） 

International  
Food Products 
463.9（39%） 

Life Support 
142.4（12%） 

Healthcare 
130.8（11%） 

Other Business 
54.4（5%） 
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We aim to be a “group of companies that contributes to human health globally”  
by continually creating unique value to benefit customers. 

Basic Issues Confronting Humankind in the 21st Century 

Foods	
To become a global group of food 
companies centered on the world’s No. 1 
seasoning business 

Amino Science	

To become a global group of 
AminoScience companies that contributes 
to humankind with the world’s No. 1 amino 
acid technology 

Pharmaceuticals and Health	

To become a group of health-
promoting companies with a 
scientific approach to good 
taste and health 

Satisfying the 
Demand for Health 

Securing 
Food Resources 

Protecting the 
Environment 

Ⅱ．The Ajinomoto Group Vision 



Product Tree	
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World Map 
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Ⅲ．For Healthy Living 
Providing products that are affordable, available anytime, and applicable for 
any kind of dish 

Improving the health of mothers and infants in cooperation with NGOs and 
NPOs, universities, and experts 



Ⅳ．For Global Sustainability and 
Food Resources 

A recycling -oriented framework 
for amino acid production 

Abundant nutrients 
such as nitrogen, 
phosphoric acid, and 
potassium 

Improving crop yield with co-products 


