Eat Well, Live Well.

I . Corporate Overview AJINOMOTO.

Company profile Business segments
| Company name———————Ajinomoto Co., Inc. Food products sold in Japan Seasogings (igcluding AJI-NO-MOTO®
and HON-DASH)I) and processed foods,
| Head office 15-1, Kyobashi 1-chome, Chuo-ku, frozen foods h P
Tokyo 104-8315, Japan Food products sold outside Japan Consumer foods (AJI-NO-MOTO® for
I Tel +81-3-5250-8111 household and restaurant use, flavor
. seasonings), umami seasonings for
|URL http://www.ajinomoto.com/en/ processed food manufacturers
Foundation Mav 20. 1909 Bioscience products'& fine chemicals Feed-use amino acids, pharmaceutical-
| y 20, & Feed-uso am , pharm
. use and food-use amino acids,
| Establishment————————December 17, 1925 sweeteners, contract-manufactured
I Paid-in capital———————79,863 million yen (as of March 31, 2014) ) pharmaceuticals, chemical products
INumber of employees——3,398 (non-consolidated) Fhammaceutionls Pharmaceutlcgl p.rOdPCts . .
97,579 (consolidated) (as of March 31, 2014) Others Health care, distribution, edible oils and

coffee, various services, other
| Fiscal year-end—March 31

Composition of Net Sales by Business

(billion yen)
1,186
TS pillion (FY
015)

Life
142.
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I II. The Ajinomoto Group Vision AJINOMOTO.

We aim to be a “group of companies that contributes to human health globally”
by continually creating unique value to benefit customers.

Lower resource fermentation technology
Nutrition for animals, plants, and marine creatures

Foods 4 '\-_,. Amino Science

To become a global group of
AminoScience companies that contributes
to humankind with the world’s No. 1 amino
acid technology

To become a global group of food
companies centered on the world’s No. 1

seasoning business Food B|o-F|ne

Amino
acids

“*----'

.-...

Pharmaceuticals and Health

"\ Pharma-
Materials for ‘\ ceutical/ / Advanced medical

functional food ’- health technology To become a group of health-
Functional Amino Index ® promoting companies with a

scientific approach to good
taste and health

seasonings

Basic Issues Confronting Humankind in the 21st Century
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Product Tree AJINOMOTO.

Pursuing Deliciouss
in a Wide Rangeiof

Electronic Materials and
Functional Chemi.

Commetics and
Personal Care Ingredients
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I World Map
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AJINOMOTO.

A Local Presence in Markets Around the World
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Il. For Healthy Living AJINOMOTO.
Providing products that are affordable, available anytime, and applicable for
any kind of dish
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IV. For Global Sustainability and AJINOMOTO.

Food Resources

Improving crop yield with co-products
The amount of nitrogen in chemical fertilizers can be reduced by about 70% @

Chemlcal fertilizer

500 000
. h t
Abundant nutrients Co-products v B Absorptlon of atmospheric
h it CO: by photosynthesis
such as nitrogen, Proant
phosphoric acid, and 44 28 i
potassium Sugar cane fields Han‘i
By-products recovered
as usefu’i’resources o
Bio-cycle
. . S
A recycling -oriented framework C”:ar:"ﬁ‘ﬁ
. . . 3 illi t \
AJI-NO-MOTO® for amino acid production s

manufacturing
plant

Sugar
production
plant
_ Raw sugar
Umami seasoning AJI-NO-MOTQ® Cane molasses (Syrup derlved from sugar cane) 7 <4-2 million t°®

500,000 tons \'5 million tony



