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Some of SAP’s sustainability credentials
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Putting Sustainability at the Heart of Our Strategy
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Putting a Value on Non-Financial Performance Indicators
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Figure 1: Connectivity Between Social, Environmental, and
Economic Performance. SAP’s main KPIs are marked in orange.
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Non-Financial Indicator
IEM F B

Impact on Operating Profit
(€ millions, non-IFRS)

Business Health Culture 851to 95 per pp
IndexlL 55 @8R & LI PR

Employee engagement x s 50 to 60 per pp
Retentiond TR & 55 to 65 per pp

Carbon emissionéﬁmﬁ&

5 per percent




Determining “materiality”
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Connecting reporting with strategy
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Real-time dashboard for ALL
employees £t TH 51 LAY (R R
Executive compensation based on
financial and non-financial metrics
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Internal Audit Committee
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Internal sustainability council
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External sustainability advisory group
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Sustainability Champions Network
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We help the world
run better and
improve people’s
lives
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From cost center to profit center
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Controlling environmental harm

Compliance and risk and human rights ZfHl N5 TRS "
avoidance i) DA K2 B IE AAY .
R B SR R Az R Ak Internal Processes & Procedures .
Donations and volunteering NERFAR
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Being purpose-driven drives business performance
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+6%

Increase in share price

BERMEMEK

Project ROI Report, 2015 & EY, 2015

+20%

increase in sales

HEFRK

EY Winning with Purpose Report 2016

10X

S&P outperformance
by purpose-led
companies between
1996 and 2011
1996-20114F-EH 8] DUR
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Harvard Business Review and Ernst & Young, 2015
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http://projectroi.com/
http://www.ey.com/Publication/vwLUAssets/EY-purpose-led-organizations/$FILE/EY-purpose-led-organizations.pdf
http://www.ey.com/gl/en/services/advisory/ey-purpose-led-transformation-benefits-and-examples

SAP’s Digital Transformation Framework Supports Customer Purpose
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SAP HANA  — SAP Cloud Platform
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SAP Digital Transformation Framework BiZRES /YL
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Creating $1B+ lines of business around Purpose
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Sustalnability index Sustainabllity Leaders Shop @ LLLLLLLL

Sustainability Leaders Shop

Amping Up Innovation: 20 Purpose-
Driven Brands Rise to the Challenge of 000@
New Made to Matter 2016 Standards

Sustainability Leaders Shop Made to Matter
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https://corporate.walmart.com/global-responsibility/environment-sustainability/sustainability-index-leaders-shop
https://corporate.target.com/article/2016/03/made-to-matter-2016
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